Major: FIN
S. No. (24)
“(FOOD TRUCK.)”

7,
&

Page
| 1

(MUHAMMAD KHYZER QAZI) (01-221152-035)
(HAMZA AKBAR) (01-221152-048)
(FAHAD AMJAD) (01-221152-047

Supervisor:

(OSMAN BIN SAIF)

Department of Management Sciences

Bahria University Islamabad

Fall 2016



FINAL PROJECT/THESIS APPROVAL SHEET

Viva-Voice Examination

Date 11/01/2017

Page

. . | 2
Topic of Project: FOOD TRUCK

Names of Student(s):

Name: MUHAMMAD KHYZER QAZI Enrollment No: 01-221152-035

HAMZA AKBAR 01-221152-048
FAHAD AMJAD 01-221152-047
Class: MBA

Approved by:

Supervisor (OSMAN BIN SAIF)

Examiner-1 (TANVEER TAJ)

Examiner-11 (SHAHZAD BUTT)

Dr. Sarwar Zahid

Research Coordinator

Dr. Muhammad Ali Saeed

Head of Department - Management Sciences



Abstract

We are coming with an idea of food truck in which we will be offering hygienic, quality and convenient Page
products on a reasonable rates. Nature of offering is a much more kind of fast food. Target audience will be | 3

low income and student class. Social media will be most important tool of communication and creating
awareness among interested ones.
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