
i

i

FEASIBILITY REPORT ON LPG 

FILLING STATION AT NOORIABAD

(ALNOOR SERVICES- PSO)

A Thesis submitted to Department of Management Sciences in part fulfilment 

of the requirement for the MBA degree

2014

Student Name: ZAEEM ZAHID

Student ID: 4781



MBA DEGREE THESIS SUBMISSION FORM 

BAHRIA UNIVERSITTY, KARACHI CAMPUS

I 7 cxg ^ Z.aW,A__________Registration No. M 7 \ submit \

bound copies of thesis titled:

fec^ik'.liky fce_ponb ok L P Ci. S f:&hoe\ <*i t^ooni«k
ffrUWn IS or.*; «^in the management science department as part of fulfillment of the MBA 

degree requirement.

Candidate Signature:
Date: J?/.*'! / H

i fv/Mbc

Certificate of Supervisor

_being the Supervisor of the above student, certify that the research

work of the student has been completed to my satisfaction and that the thesis is in a format 

recognized by the department and is in accordance with the rules of the University. The thesis is 
appropriate for examinatiq

Signature: Date: 7 /Ph/jIp I Lj



ABSTRACT

The feasibility report is feasible to start a LPG Filling Station business. This report shows 

the growth of economic and shortage of CNG day by day. This project does not need 

much time in starting since no such building or site needs construction except office 

building. The business can be made operational within eight to twelve months, but a 

proposed one month non operating period will be observed in order to get the necessary 

equipment and office. In order an office setup a month time period is sufficient which 

will include buying of necessary equipments, the furniture for the office and the hiring of 

employees.
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