
IMPACT OF POSITIVE AND NEGATIVE 
WORD OF MOUTH ON CONSUMER 

BUYING BEHAVIOR

By

MUHAMMAD USMAN 

19564

A diesis presented to the Department of Management Sciences, Bahria 
University Karachi Campus, in partial fulfillment of die requirements

of die MBA degree

SPRING, 2015

Bahria University Karachi Campus



MBA Thesis
2ml Half-semester Progress Report & Thesis Approval 

Statement

Supervisor-Student Meeting Record

No. Date Place of 
Meeting

Topic Discussed Signature of 
Student

5
Cahill*- R<c\)‘\eio C-X>6.y\-c? a, w

6 SfVpk-lS Oubf cl *■
V

Kevvew Hcv»A2>

7
\2>-cq-Vi cl0-

APPROVAL FOR EXAMINATION 
Candidate's Name:
Thesis Title: ------^ta_gipap

e>M~W\ 0^ Co*vm»mtrt qu^'v^ xS-eWsAov.
______^OSvVxVC

\«\£LLi
Registration No. —H

o-nA HegycaHvg- v^tndL 4-

I hereby certify that the above candidate’s thesis has been completed to my satisfaction and, to my 
belief, its standard is appropriate for submission for examination. I have also conducted plagiarism test
of this thesis using HEC prescribed software and found similarity index at-------------------- that is
within the permissible limit set by the HEC for the MBA tjiesis. I have also found the thesis in a format 
recognized by the Department of Management Sciences.

Supervisor's Signature:

Name:

Head of Department Signature:

i



Spi inj; 2015 Keg. No. 19564

Abstract

The Purpose of (he Study - The study foremost purpose was that to get to know about the 

impact of the positive and negative word of mouth on consumer behavior. Whether word of 

mouth effects on consumer buying behavior or not and along with it how they react towards 

the negative word of mouth.

Research Design/ Sampling - The nature of the research was cause and effect and the 

sample size was 300 consumers of the three superstores. The sampling technique was used 

non-probability convenience sampling technique. The researcher used quantitative technique 

to quantify the results.

The Findings of the Study - The findings were found that there is a significant relationship 

between the word of mouth and consumer buying behavior because recently consumers make 

their purchase decisions with influence of word of mouth. The other finding was revealed 

that negative word of mouth effect more on consumer buying behavior as compared to 

positive word of mouth. The last verdicts were found that source of word of mouth has also a 

significant effect on consumer buying behavior.

Practical Implications of the Research - This study will be very useful for the consumers, 

top management, marketers and retailers of the superstores. Because after carefully studying 

the thesis, they would get to know about the positive and negative word of mouth and its 

influence on consumer buying behavior. After getting to know about the negative word of 

mouth, the marketers must try to get of the negative word of mouth because it creates 

negative influence towards the superstores.

Limitations of the Research

• The major limitation was the lack of resources such as time and cost, due to this 

researcher didn’t cover all the superstores of the Karachi.

• Paucity of time

• Law and order situation

Key Words - Positive and Negative Word of mouth, Consumer Buying Behavior, 
superstores and Marketing Activities.
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