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Abstract:
	Purpose of study: The purpose of this study is to explore University targeting female students who prefer to wear readymade clothes as most of the female students who are not working prefer to wear readymade clothes in Universities. For these women, comfortable, in-expensive ready to wear clothes is the best solution.

Research Method/Sampling: This research is conducted on the basis of convenient sampling of non-probability sampling technique. Five point likert scale close ended questionnaire was formed and data was collected with the help of online forum. 

Findings of the Research: All the hypothesis regarding time constraint, stylish look, cost saving and cultural factor were accepted and it shows that there is a significant impact of all these variables over preferences of Pret wear. 

Practical Implication of the Research: The significance of the study shows that how important to identify the change in trend about preferences and how important women are playing their part in growing the readymade wear of clothing industry.  This research has identified the importance of different variables such as cost, stylish look, time constraint and cultural impact. This study has identified their importance separately among women in Karachi, most prominently the women who are working or university going. This study provides a significant knowledge about the preferences of Pret designs to the textiles mills and provide a powerful insights to the fashion industry.

Key Words: time constraint, stylish look, cost saving and cultural factor, women, Pret wear, factors.  
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[bookmark: _Toc427488603][bookmark: _Toc441675812]Introduction

1.1 [bookmark: _Toc427488604][bookmark: _Toc441675813]Problem Background

Women Pret wear was firstly introduced after World War II in 1920 when women started to work outside. Women nowadays are more towards new trends of Clothing, whatever new trend comes they adopt it and it became Fashion. Pret wear is so much adopted by today’s women who are university going students or working women. They do not bother to take extra time to purchase cloth then go to tailor for stitching, from their busy schedule they go to purchase readymade clothes which they find less expensive as compare to buy unstitch clothes. Women prefer to wear clothes which looks stylish, less costly and also culturally suitable. Females follow the culture and get easily influenced by other females what they are wearing and how they are carrying their dresses. 
They had less time for stitching their clothes at home, this increased the demand of Pret wear for women. (Ley, 1975). During the industrialization, better equipment and techniques were utilized which increased the speed of production in clothing and fashion, which became consumer culture. People show their status through choice of clothing they prefer to wear. (Craik, 2009)
The concept of readymade clothes become a trend among Pakistani women this trend has been also increased because of stores open throughout in Pakistan and people have also accepted the concept of Pret wear. This has also become more common because buying Pret wear is become too easy for women than to purchase the unstitched clothes. Now a days women believe that because of Pret wear their time is saved more, they can now look beautiful, stylish and can wear designer clothes in cheap rates. The motto of the women is why not to buy clothes that are stylish and less expensive rather than jump in the hassle of unstitched clothes and mulling over on cost with tailors. In the past days, fashion in Karachi was only restricted to some of people, but now it has gain so much popularity among females that all because of the concept of Pret wear (ready to wear) clothes. 
Ready-made clothes are comparatively cheaper as they are made in bulk. For making these clothes, the cloth is purchased in bulk from the wholesale dealer or from the mills and therefore, comes out to be very cheap. When many dresses are made from the same cloth, money is saved on cutting and stitching and cloth also. Sometimes more money is spent on buying cloth, frequent trips to the tailor than the cost of ready-made clothes. Time constraint means that a person is having less time to perform tasks or have limited time to perform any duty. Time constraint is one of the biggest factor in women preferences toward readymade wear.
When people have less time to purchase clothes or they have urgency to attend any function or occasion so they go for the purchase of readymade clothes. When people have immediate need of clothes they prefer to buy readymade cloths for them they find it easy to handle for the occasion.
Women value quality and style which now brands have bring to them, the designs which are produced for females are fashionable and new with a bonus of low priced clothes. The stylish yet traditional Pret wear designs are famous among the people. The latest fashion design clothes play an important role to make females fashion sophisticated by Mahila Rehman. In the tailor/customer relationship, the tailor knows exactly how to play with their customers, they have such a power to play with stitching styles and embroidery borders and promise to complete stitching within a week but couldn’t complete that on time, and through these kinds of tactics they make profits in such a way. These customers don’t have any other option rather to stitch their clothes from these tailors. 
Women wanted to wear beautiful designer lawn but because of less time they prefer to buy readymade clothes from market which are available in all the sizes, colors, and whatever design they like. These clothes are not only well sewed and comfortable but also are less expensive and reasonable, and are in budget for too many people.
If we talk about the older women that if they don’t prefer to wear readymade clothes or not a fan of Pret, this concept has changed a lot, now the age doesn’t matter for Pret. They only want comfortable, well-stitched & cheap rates clothes which they buy in no time and enjoys the fashion. Although many women are working in Pakistan and working women do not want to care about for unstitched clothes, they have only less time for shopping which they think to use their time in buying readymade clothes.  


[bookmark: _Toc427488605][bookmark: _Toc441675814]1.2 Problem Statement
To find out the best clothes to wear is one of the biggest thing to decide. Ladies get confuse among different factors when they chose clothes. They confuse among the different factors such as cost, stylish look, limited time to shop and other cultural factors. To find out the best clothing for them by keeping all the things in mind will become a problem. So this study is conducted to find out “the impact of factors causing Preference of Pret wear among Females”. 
[bookmark: _Toc427488606][bookmark: _Toc441675815]1.3 Research Objective

The purpose of this study is to explore University targeting female students who prefer to wear readymade clothes as most of the female students who are not working also prefer to wear readymade clothes in Universities. For these women, comfortable, in-expensive ready to wear clothes is the best solution.

[bookmark: _Toc427488608][bookmark: _Toc441675816]1.4 Thesis Time Horizon

The chosen thesis is based on cross- sectional study that means that data is collected and considered for the current time period and no trend analysis was conducted. The work on this thesis was started on February 2015 and completed on December 2015.

[bookmark: _Toc427488609][bookmark: _Toc441675817]1.5 Thesis Time Scale

A time schedule was made and strictly followed, so that the time limit can be met. Thesis time scale is as follows: 
[image: D:\HOORIA JAVED\HOORIA JAVED\Thesis\Hooria Thesis\timeline of thesis.png]


[bookmark: _Toc427488610][bookmark: _Toc441675818]1.6 Limitation of This Study

This research has some limitations:
· Audience was limited so results cannot ne generalized
· Limited time for the research.

[bookmark: _Toc427488611][bookmark: _Toc441675819]1.7 Significance of Study

The significance of the study shows that how important to identify the change in trend about preferences and how important women are playing their part in growing the readymade wear of clothing industry.  This research has identified the importance of different variables such as cost, stylish look, time constraint and cultural impact. This study has identified their importance separately among women in Karachi, most prominently the women who are working or university going. This study provides a significant knowledge about the preferences of Pret designs to the textiles mills and provide a powerful insights to the fashion industry.

[bookmark: _Toc427488612][bookmark: _Toc441675820]1.8 Prospects of Further Research

[bookmark: _Toc427488613]	Further study could be conducted by keeping the following things in mind 
· Research could be conducted by using different target audience
· Research could be conducted by using different sampling technique
· Research could be conducted by using different sample size
· Research could be conducted by using different target audience with reference to locality

1.10 Ethical Considerations Involved

During this study proper ethical consideration were kept in mind. Proper questionnaire were filled after the approval and identity of respondent were kept confidential. 


[bookmark: _Toc412758642]
[bookmark: _Toc427488614][bookmark: _Toc441675821]1.11 Organization of the Thesis

The thesis consists of six chapters, a list of references / bibliography and appendices. 

Chapter 1 constitutes the problem background, aim of the research, research hypotheses and objectives and introduction to the organization/sector over which the research is being conducted etc. 

Chapter 2 provides critical review of the existing literature containing the critical academic debate about (the topic) with the views of the academicians’ and practitioners’ on the matter.

Chapter 3 provides information on research methodology – nature and kind of research, sample size, sampling method, data collection methods employed during the study, kind of data collected, and the way the data is integrated

Chapter 4 includes research data of both kinds – primary as well as secondary – collected and integrated. It will also show findings of the data and their interpretation and analysis. 

Chapter 5 provides a critical debate on the study drawing on the literature review and contrasting it with the findings of this study.

Chapter 6 constitutes conclusion and recommendations of the study.


[bookmark: _Toc427488615][bookmark: _Toc441675822]Chapter 2

[bookmark: _Toc427488616][bookmark: _Toc441675823]literature review

Women Pret wear was firstly introduced after World War II in 1920 when women started to work outside. They had less time for stitching their clothes at home, this increased the demand of Pret wear for women. (Ley, 1975). During the industrialization, better equipment and techniques were utilized which increased the speed of production in clothing and fashion, which became consumer culture. People show their status through choice of clothing they prefer to wear. (Craik, 2009). Ready-made clothes are comparatively cheaper as they are made in bulk. For making these clothes, the cloth is purchased in bulk from the wholesale dealer or from the mills and therefore, comes out to be very cheap. When many dresses are made from the same cloth, money is saved on cutting and stitching and cloth also. Sometimes more money is spent on buying cloth, frequent trips to the tailor than the cost of ready-made clothes. (Jatin Dutta Oct 8, 2011)
For making these clothes, the cloth is purchased in bulk from the wholesale dealer or from the mills and therefore, comes out to be very cheap. When many dresses are made from the same cloth, money is saved on cutting and stitching and cloth also. Sometimes more money is spent on buying cloth, frequent trips to the tailor than the cost of ready-made clothes. (Jatin Dutta Oct 8, 2011).Women find it cost effective to get Pret wear than to get unstitched cloth and puts an effort in stitching (Rao, 2004). Ladies find it more efficient to get a product in which they do not have to invest time to make it able to wear, now a day’s people have very less time and they want to get product that require less effort and give maximum benefit. 
Women spending most of their time in tailors shop mulling over designs, bargaining over stitching costs and arguing over the final outcome of their efforts and tailors charge the price whatever they want for stitching clothes and those women don’t have any choice and they pay that price and wait for their clothes to be ready when tailors wants. The article “Pret-a-porter women” by Maliha Rehman (DAWN | April 3, 2011).Time constraint means that a person is having less time to perform tasks or have limited time to perform any duty (Micheal, 2003). Time constraint is one of the biggest factor in women preferences toward readymade wear (Rao, 2004). According to the research of Ilyas (2007) when people have less time to purchase clothes or they have urgency to attend any function or occasion so they go for the purchase  of readymade clothes. According to the research of Mena (1999) when people have immediate need of clothes they prefer to buy readymade cloths for them they find it easy to handle for the occasion.
According to the research of Mena (1999) when people have immediate need of clothes they prefer to buy readymade cloths for them they find it easy to find and easy to handle for the occasion. Research says that people find it easy to find readymade cloths on immediate occasion than to find and prepare a suitable clothes for them in home, people find it difficult and laborious to do (Shaheen, 2005). Stylish look means to look trendy and fashionable according to the current style and trend (Yasir, 2003). In current year ladies are more prone to look fashionable and stylish than the previous years, now a days mostly women work outside and it is the demand of corporate culture to look trendy and stylish (Vinod, 2005). According to the research of Jacob (2009) when women find themselves stylish and trendy it boost their self-esteem and morals as well, they find themselves more confident and up-to-date. Research of  Raba (1997) ready-made wear is becoming one of the most prominent need of working women now a days because it would be difficult for them to work and manage other stuff simultaneously so, it would be easy for them if they find  an alternative easily. 
In Pakistan the concept of ready to wear clothes started 6 to 7 years back when famous brands launched ready to wear clothes in markets such as Nishaat, Khaadi, Alkaram, Orient etc., and present their branded clothes on ramp so that people can see the new coming trend and decide what they like or don’t like in the new fashion. The increasing number of popularity of Pret wear has played an important role in Pakistan. Females are now more aware about fashion trends and want to look stylish, either it is preferred by top businesswomen of city, or middle class workingwomen, even now this trend is being adopted by females in Universities like Bahria, Iqra, Szabist etc everyone has become more fashionable and trendy. Ready-made clothes are comparatively cheaper as they are made in bulk. For making these clothes, the cloth is purchased in bulk from the wholesale dealer or from the mills and therefore, comes out to be very cheap. When many dresses are made from the same cloth, money is saved on cutting and stitching and cloth also. Sometimes more money is spent on buying cloth, frequent trips to the tailor than the cost of ready-made clothes. (Jatin Dutta Oct 8, 2011).
The increasing number of popularity of Pret wear has played an important role in Pakistan. In Pakistan the concept of ready to wear clothes started few years back when famous brands launched ready to wear clothes in markets, and present their branded clothes on ramp so that people can see the new coming trend and decide what they like or don’t like in the new fashion Females are now more aware about fashion trends and want to look stylish, either it is preferred by top businesswomen of city, or middle class workingwomen, even now this trend is being adopted by females in Universities like Bahria, everyone has become more fashionable and trendy. Cultural impact means when a group of people have a specific reference of thought and it influence on someone’s behavior (Rio, 2006). Culture impact is consider to be the one of the most prominent and powerful impact among all others, ladies in Pakistan are more prone to influence by the cultural factors and they get affected by the cultural impact more easily (Imran, 2008). According to the research of Shahida (1999) when women are more busy they tend to get readymade clothes for them .According to the research of Milim (2005) our culture influence us the most when it comes to the matter of wearing clothes , this can be proved by different cultural impact in terms of clothing in eastern and western culture .
This study is to explore University targeting females including students who prefer to wear readymade clothes as most of female students who are not working also prefer to wear readymade clothes in Universities. For these women, comfortable, in-expensive ready to wear clothes is the best solution.
Time constraint means that a person is having less time to perform tasks or have limited time to perform any duty (Micheal, 2003). Time constraint is one of the biggest factor in women preferences toward readymade wear (Rao, 2004). According to the research of Ilyas (2007) when people have less time to purchase clothes or them or they have urgency to attend any function or occasion so they go for the purchase  of readymade clothes. According to the research of Mena (1999) when people have immediate need of clothes they prefer to buy readymade cloths for them they find it easy to find and easy to handle for the occasion. Research says that people find it easy to find readymade cloths on immediate occasion than to find and prepare a suitable clothes for them in home, people find it difficult and laborious to do (Shaheen, 2005). 
Stylish look means to look trendy and fashionable according to the current style and trend (Yasir, 2003). In current year ladies are more prone to look fashionable and stylish than the previous years, now a day's mostly women work outside and it is the demand of corporate culture to look trendy and stylish (Vinod, 2005). According to the research of Jacob (2009) when women find themselves stylish and trendy it boost their self-esteem and morals as well, they find themselves more confident and up-to-date. Research of  Raba (1997) ready-made wear is becoming one of the most prominent need of working women now a days because it would be difficult for them to work and manage other stuff simultaneously so, it would be easy for them if they find  an alternative easily. 
Cost saving means to find an alternative in less expensive way in which one must not compromising the quality by getting the equally good product (Rajab, 2006). Women now a days are more interested in cost saving as it become one of the prominent characteristics.  Women now a days find it more attractive to purchase goods from sale and shops who are offering discounts because it affect their psychology that they are offering less expensive product or they get benefit after purchasing goods from them  (Mera, 2003). 
Women find it cost effective to get Pret wear than to get unstitched cloth and puts an effort in stitching (Rao, 2004). Ladies find it more efficient to get a product in which they do not have to invest time to make it able to wear, now a day’s people have very less time and they want to get product that require less effort and give maximum benefit. 
Cultural impact means when a group of people have a specific reference of thought and it influence on someone’s behavior (Rio, 2006). Culture impact is consider to be the one of the most prominent and powerful impact among all others, ladies in Pakistan are more prone to influence by the cultural factors and they get affected by the cultural impact more easily (Imran, 2008). According to the research of Shahida (1999) when women are more busy they tend to get readymade clothes for them .According to the research of Milim (2005) our culture influence us the most when it comes to the matter of wearing clothes , this can be proved by different cultural impact in terms of clothing in eastern and western culture . Difference in wearing is counted as one of the most prominent point of difference among all the other factors of differences because it is counted as one of the most prominent cultural factors that is represented by the first look when you look at someone (Rio, 2003). 
The purpose of this study is to explore University targeting students who prefer to wear readymade clothes as most of female students who are not working also prefer to wear readymade clothes in Universities. For these women, comfortable, in-expensive ready to wear clothes is the best solution.





[bookmark: _Toc441675824]Conceptual framework:
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This above figure is the graphical representation of how these independent variables are influencing the dependent variable. The figure shows that independent variables i.e. time constraint, stylish look, cost saving and cultural factor are having direct impact on preferences of Pret so these should be kept in mind while taking any decision regarding this. 

[bookmark: _Toc441675825]Hypotheses:

[bookmark: _Toc412758630][bookmark: _Toc441675826]Hypothesis 1

Ho1: There is no significant impact of time constraint on preference for Pret among females
Ha1: There is a significant impact of time constraint on preference for Pret among females

[bookmark: _Toc412758631][bookmark: _Toc441675827]Hypothesis 2

Ho2: There is no significant impact of stylish look on preference for Pret among females
Ha2: There is a significant impact of stylish look on preference for Pret among females

[bookmark: _Toc412758632][bookmark: _Toc441675828]Hypothesis 3

Ho3: There is no significant impact of cost saving on preference for Pret among females
Ha3: There is a significant impact of cost saving on preference for Pret among females

[bookmark: _Toc441675829]Hypothesis 4

Ho4: There is no significant impact of cultural factor on preference for Pret among females
Ha4: There is a significant impact of cultural factor on preference for Pret among females

[bookmark: _Toc412745448][bookmark: _Toc427488618]

[bookmark: _Toc441675830]Chapter 3

[bookmark: _Toc412745449][bookmark: _Toc427488619][bookmark: _Toc441675831]Research Methodology

[bookmark: _Toc427488620][bookmark: _Toc441675832]3.1 Nature of Research

The study was conducted by using deductive approach that means hypothesis were made on the basis of previous research and literature. This research is explanatory in nature that means cause and effect relationship of dependent over independent is identified. The dependent variable is preferences of prêt among females. The data that was collected for this research is quantitative in nature and cross sectional study was conducted. 

[bookmark: _Toc427488621][bookmark: _Toc441675833]3.2 Population under Study

The populations under study are the females who are university students in Karachi city. The data was collected from university going students in different universities such as Bahria University, Iqra University, Szabist (Shaheed Zulfikar Ali Bhutto Institute of Science and Technology (SZABIST) etc. 

[bookmark: _Toc427488622][bookmark: _Toc441675834]3.3 Sample Size

The sample size that was calculated for this study is 300, sample size is calculate with the help of online calculator, and data is collected with the use of convenience sampling technique of non-probability sampling. 

Reference of Online Calculator:

Surveysystem.com,. "Sample Size Calculator - Confidence Level, Confidence Interval, Sample Size, Population Size, Relevant Population - Creative Research Systems". N.p., 2016. Web. 27 Jan. 2016


[bookmark: _Toc427488623][bookmark: _Toc441675835]3.4 Sampling Method

The sampling method that was chosen to collect the data is convenient sampling technique of non-probability. The Questionnaire is designed on Google forms and are filled out online by different university female students.

[bookmark: _Toc427488624][bookmark: _Toc441675836]3.5 Data Collection Method

The data was collected with the help of convenience sampling technique of non-probability sampling technique. Close ended questionnaire was designed to collect data by using 5 point Likert scale. The ratings of scale are 1 represent strong agreement with the statement 2 represents agreement with the statement 3 represents neutral response 4 represents disagreement with the statement and 5 represents strong disagreement with the statement.

[bookmark: _Toc427488625][bookmark: _Toc441675837]3.5.1 Data Type

The nature of data utilized in this research is primary. A separate questionnaire was made for data collection for this research. This data can further classified as quantitative data as it was collected through a questionnaire on a five point Likert scale

[bookmark: _Toc441675838]3.5.2 Structure of questionnaire:

Five point likert scale questionnaire was selected to collect the data. 
3.5.2.1 Part 1
Part 1 of the questionnaire is about identification of the impact of time constraint on Pret preferences among female students in university. Five statements were made related to time constraint to check that Pret wear saves their time for shopping and if they find convenient to buy Pret wear.
3.5.2.2 Part 2
Part 2 of the questionnaire is about identification of the impact of stylish look on Pret preferences among female students in university. Five statements were made related to stylish look to check whether Pret wear providing them stylish clothes or not and they are satisfied with stylish look of Pret wears or not.
3.5.2.3 Part 3
Part 3 of the questionnaire is about identification of the impact of cost saving on Pret preferences among female students. Five statements were made related to cost saving to check whether female students buy readymade clothes because they inexpensive or not and to check if they are satisfied with less costly Pret wear.
3.5.2.4 Part 4
Part 4 of the questionnaire is about identification of the impact of cultural impact on Pret preferences among female students in university. Three statements were made related cultural impact to check either female students are influenced or not by other females what they are wearing and buying.
3.5.2.5 Part 5
Part 5 of the questionnaire is about identification of the impact of factors on Pret preferences among female students in university. Four statements were made related to preference of Pret wear to check about the consistency of chosen four variables either the target audience is satisfied with Pret wear or not. 
[bookmark: _Toc441675839]
3.6 Reliability test

Since a new questionnaire was designed for this research. Reliability of statements was checked by the use of Cronbach’s Alpha test. There were five variables. Each construct represented one variable consisting of five statements for each variable. Cronbach’s Alpha test was run on all of the five construct separately. The results of these tests are as follows:


Table 1- Collective Results of Reliability Test of Questionnaire
	Variable
	Cronbach’s Alpha Value
	Number of statements
	Result 

	Time Constraint
	.852
	5
	Good

	Stylish Look
	.800
	5
	Good

	Cost Saving
	.821
	5
	Good

	Cultural Impact
	.589
	3
	Acceptable

	Preference of Pret wear
	.776
	4
	Good



These results showed that all the value of Cronbach’s Alpha test falls with the acceptable range showing that the questionnaire has passed the reliability test and the data collected by the use of this questionnaire is fit for further analysis.













[bookmark: _Toc441675840]Chapter 4

[bookmark: _Toc441675841]data analysis and integration

[bookmark: _Toc418359553][bookmark: _Toc420980098][bookmark: _Toc424125877][bookmark: _Toc424125920][bookmark: _Toc424129375][bookmark: _Toc441675842][bookmark: _Toc418359556][bookmark: _Toc420980101][bookmark: _Toc424125879][bookmark: _Toc424125922][bookmark: _Toc424129377]4.1Hypotheses Testing

The below figure shows analysis of variables with the help of hypothesis and questionnaire. Pearson correlation test was run to analyses the data and identify the impact of factors causing preference of Pret Wear among Females, analysis of hypothesis separately is defined below:
	Table 2- Collective Results of time constraint, stylish look, cost saving, cultural impact and preference of Pret wear by using Pearson Correlations

	
	
	Time Constraint
	Stylish Look 
	Cost Saving
	Cultural Impact
	Preference of Pret

	Time Constraint
	Pearson Correlation
	1
	.431**
	.234**
	.164**
	.175**

	
	Sig. (2-tailed)
	
	.000
	.000
	.004
	.002

	
	N
	300
	300
	300
	300
	300

	Stylish Look 
	Pearson Correlation
	.431**
	1
	.396**
	.380**
	.440**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000
	.000

	
	N
	300
	300
	300
	300
	300

	Cost Saving
	Pearson Correlation
	.234**
	.396**
	1
	.257**
	.378**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000
	.000

	
	N
	300
	300
	300
	300
	300

	Cultural Impact
	Pearson Correlation
	.164**
	.380**
	.257**
	1
	.408**

	
	Sig. (2-tailed)
	.004
	.000
	.000
	
	.000

	
	N
	300
	300
	300
	300
	300

	Preference of Pret
	Pearson Correlation
	.175**
	.440**
	.378**
	.408**
	1

	
	Sig. (2-tailed)
	.002
	.000
	.000
	.000
	

	
	N
	300
	300
	300
	300
	300

	**. Correlation is significant at the 0.01 level (2-tailed).




This table shows the holistic picture of hypothesis testing through Pearson correlation, separate analysis of data is described below:  

[bookmark: _Toc441675843]Hypothesis 1
Ho1: There is no significant impact of time constraint on preference for Pret among females
Ha1: There is a significant impact of time constraint on preference for Pret among females
	Table 3-  Relationship between Time constraint and Preference of Pret wear (Pearson Correlations)

	
	
	Time Constraint
	Preference of Pret

	Time Constraint
	Pearson Correlation
	1
	.175**

	
	Sig. (2-tailed)
	
	.002

	
	N
	300
	300

	Preference of Pret
	Pearson Correlation
	.175**
	1

	
	Sig. (2-tailed)
	.002
	

	
	N
	300
	300

	**. Correlation is significant at the 0.01 level (2-tailed).


The above hypothesis testing shows that impact of time constraint on the preferences of Pret wear.  
(r = .175, n = 300, p=.002)
The above analysis is conducted with the help of Pearson correlation and hypothesis testing shows that there is a significant impact of time constraint over preference of Pret wear in women. In this testing the level of significance is less than 0.05 that lie under acceptable range that is alternate hypothesis (There is a significant impact of time constraint on preference for Pret among females) is accepted and null hypothesis (There is no significant impact of time constraint on preference for Pret among females) is rejected. The value of 0.175 shows that there is a weak positive impact of time constraint over preferences of Pret wear. 
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Ho2: There is no significant impact of stylish look on preference for Pret among females
Ha2: There is a significant impact of stylish look on preference for Pret among female
	

Table 4- Relationship between Stylish Look and Preference of Pret wear (Pearson Correlations)

	
	
	Stylish Look 
	Preference of Pret

	Stylish Look 
	Pearson Correlation
	1
	.440**

	
	Sig. (2-tailed)
	
	.000

	
	N
	300
	300

	Preference of Pret
	Pearson Correlation
	.440**
	1

	
	Sig. (2-tailed)
	.000
	

	
	N
	300
	300

	**. Correlation is significant at the 0.01 level (2-tailed).



The above hypothesis testing shows that impact of stylish look on the preferences of Pret wear.  
(r = .440, n = 300, p=.000)
The above analysis is conducted with the help of Pearson correlation and hypothesis testing shows that there is a significant impact of stylish look over preference of Pret wear in women. In this testing the level of significance is less than 0.05 that lie under acceptable range that is alternate hypothesis (There is a significant impact of stylish look on preference for Pret among female) is accepted and null hypothesis (There is no significant impact of stylish look on preference for Pret among female) is rejected . The value of 0.440 shows that there is a moderate positive impact of stylish look over preferences of Pret wear. 
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Ho3: There is no significant impact of cost saving on preference for Pret among females
Ha3: There is a significant impact of cost saving on preference for Pret among females
	

Table 5- Relationship between Cost Saving and Preference of Pret wear (Pearson Correlations)

	
	
	Cost Saving
	Preference of Pret

	Cost Saving
	Pearson Correlation
	1
	.378**

	
	Sig. (2-tailed)
	
	.000

	
	N
	300
	300

	Preference of Pret
	Pearson Correlation
	.378**
	1

	
	Sig. (2-tailed)
	.000
	

	
	N
	300
	300

	**. Correlation is significant at the 0.01 level (2-tailed).


The above hypothesis testing shows that impact of cost saving on the preferences of Pret wear.  
(r = .378, n = 300, p=.000)
The above analysis is conducted with the help of Pearson correlation and hypothesis testing shows that there is a significant impact of cost saving over preference of Pret wear in women. In this testing the level of significance is less than 0.05 that lie under acceptable range that is alternate hypothesis (There is a significant impact of cost saving on preference for Pret among females) is accepted and null hypothesis (There is no significant impact of cost saving on preference for Pret among females) is rejected . The value of 0.378 shows that there is a moderate positive impact of cost saving over preferences of Pret wear. 
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Ho4: There is no significant impact of cultural factor on preference for Pret among females
Ha4: There is a significant impact of cultural factor on preference for Pret among females


	Table 6- Relationship between Cultural Impact and Preference of Pret wear (Pearson Correlations)

	
	
	Cultural Impact
	Preference of Pret

	Cultural Impact
	Pearson Correlation
	1
	.408**

	
	Sig. (2-tailed)
	
	.000

	
	N
	300
	300

	Preference of Pret
	Pearson Correlation
	.408**
	1

	
	Sig. (2-tailed)
	.000
	

	
	N
	300
	300

	**. Correlation is significant at the 0.01 level (2-tailed).



The above hypothesis testing shows that impact of cultural impact on the preferences of Pret wear.  
(r = .408, n = 300, p=.000)
The above analysis is conducted with the help of Pearson correlation and hypothesis testing shows that there is a significant impact of cultural impact over preference of Pret wear in women. In this testing the level of significance is less than 0.05 that lie under acceptable range that is alternate hypothesis (There is a significant impact of cultural factor on preference for Pret among females) is accepted and null hypothesis (There is no significant impact of cultural factor on preference for Pret among females) is rejected . The value of 0.408 shows that there is a moderate positive impact of cultural impact over preferences of Pret wear. 
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Women Pret wear was firstly introduced after World War II in 1920 when women started to work outside. They had less time for stitching their clothes at home, this increased the demand of Pret wear for women. (Ley, 1975). During the industrialization, better equipment and techniques were utilized which increased the speed of production in clothing and fashion, which became consumer culture. People show their status through choice of clothing they prefer to wear. (Craik, 2009). Ready-made clothes are comparatively cheaper as they are made in bulk. For making these clothes, the cloth is purchased in bulk from the wholesale dealer or from the mills and therefore, comes out to be very cheap. When many dresses are made from the same cloth, money is saved on cutting and stitching and cloth also. 

Ladies find it more efficient to get a product in which they do not have to invest time to make it able to wear, now a day’s people have very less time and they want to get product that require less effort and give maximum benefit. Cost saving means to find an alternative in less expensive way in which one must not compromising the quality by getting the equally good product. Women now a days are more interested in cost saving as it become one of the prominent characteristics.  Women now a days find it more attractive to purchase goods from sale and shops who are offering discounts because it affect their psychology that they are offering less expensive product or they get benefit after purchasing goods from them  

Difference in wearing is counted as one of the most prominent point of difference among all the other factors because it is counted as one of the most prominent cultural factors that is represented by the first look when you look at someone. Cultural impact means when a group of people have a specific reference of thought and it influence on someone’s behavior.

[bookmark: _Toc441675849]5.1 Time Constraint

Hypothesis testing results shows that there is a significant impact of time constraint on preference of Pret wear among women. According to the research of (Micheal, 2003) Time constraint means that a person is having less time to perform tasks or have limited time to perform any duty which shows his support for this research. According to the research of (Rao, 2004) Time constraint is one of the biggest factor in women preferences toward readymade wear which shows his support for this research. According to the research of Ilyas (2007) when people have less time to purchase clothes or they have urgency to attend any function or occasion so they go for the purchase of readymade clothes, this research also support the factor of time constraint on the preference of Pret wear. 

[bookmark: _Toc441675850]5.2 Stylish Look

Hypothesis testing results shows that there is a significant impact of stylish look on preference of Pret wear among women. According to the research of (Yasir, 2003) Stylish look means to look trendy and fashionable according to the current style and trend which shows his support for this research. According to the research of (Vinod, 2005) in current year ladies are more prone to look fashionable and stylish than the previous years, now a day’s mostly women work outside and it is the demand of corporate culture to look trendy and stylish which shows his support for this research. According to the research of Jacob (2009) when women find themselves stylish and trendy it boost their self-esteem and morals as well, they find themselves more confident and up-to-date this also shows the support for this research.

[bookmark: _Toc441675851]5.3 Cost Saving

Hypothesis testing results shows that there is a significant impact of cost saving on preference of Pret wear among women. According to the research of Research of (Jatin Dutta, 2008) When many dresses are made from the same cloth, money is saved on cutting and stitching and cloth also. Sometimes more money is spent on buying cloth, frequent trips to the tailor than the cost of ready-made clothes shows the support for this research. According to the research of (Rao, 2004) women find it cost effective to get Pret wear than to get unstitched cloth and puts an effort in stitching also support this research. 

[bookmark: _Toc441675852]5.4 Cultural Factor

Hypothesis testing results shows that there is a significant impact of cultural factor on the preference of Pret wear among women. According to the research of (Imran, 2008) culture impact is consider to be the one of the most prominent and powerful impact among all others, ladies in Pakistan are more prone to influence by the cultural factors and they get affected by the cultural impact more easily this shows the support for this research. According to the research of Milim (2005) our culture influence us the most when it comes to the matter of wearing clothes , this can be proved by different cultural impact in terms of clothing in eastern and western culture this also support this research.
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[bookmark: _Toc441675854]Conclusion aNd Recommendations

This research is conducted to identify the impact of factors over preferences of Pret wear among females. This research is conducted over the students of different universities in Karachi and data was collected from the females regarding their preferences of Pret wear. The sample size that was chosen for this research is 300 and convenient sampling of non-probability sampling technique was used to conduct this research. 

This research was conducted with the help of four variables i.e. time constraint, stylish look, cost saving and cultural factor and its impact over preferences of Pret wear is identified. Hypothesis testing results shows that there is a significant impact of all the variables over preferences of Pret wear. This research is explanatory and deductive in nature. All the data in this research is quantitative in nature 

[bookmark: _Toc441675855]Recommendations:

1. Hypothesis testing results shows that there is a significant impact of time constraint so business development employees use it as a key to enhance business.
2. Hypothesis testing results shows that there is a significant impact of stylish look so business should promote stylish clothing for better profits. 
3. Hypothesis testing results shows that there is a significant impact of cost saving so less costly products should be promoted for better results.
4. Hypothesis testing results shows that there is a significant impact of cultural factor so cultural factors and cultural trends in clothing must be promoted. 
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Kindly fill this questionnaire according to provided directions:
1= Strongly Agree                    2=Agree              3= Neutral    4= Disagree                5= Strongly Disagree 

	S.NO
	STATEMENTS
	1
	2
	3
	4
	5

	1
	Time Constraint
Readymade clothes save my time 
	
	
	
	
	

	2
	When I do not have time I buy readymade cloths
	
	
	
	
	

	3
	When I have to go to party on urgent basis so I buy readymade clothes
	
	
	
	
	

	4
	When I have less time for shopping I go for readymade clothes
	
	
	
	
	

	5
	When I have to work in a hurry I do not buy readymade clothes
	
	
	
	
	

	6
	Stylish Look 
When I need to look trendy I buy readymade clothes
	
	
	
	
	

	7
	Readymade clothes looks stylish
	
	
	
	
	

	8
	When I need to look stylish I buy readymade clothes
	
	
	
	
	

	9
	I find readymade clothes trendy and stylish 
	
	
	
	
	

	10
	When I need to go on a formal party I buy readymade clothes
	
	
	
	
	

	11
	Cost Saving
Readymade clothes are cheap
	
	
	
	
	

	12
	I find readymade clothes less costly
	
	
	
	
	

	13
	When I have less money I buy readymade clothes
	
	
	
	
	

	14
	Readymade clothes are trendy clothes in less price
	
	
	
	
	

	15
	I find it expensive to prepare clothes at home 
	
	
	
	
	

	16
	Cultural Impact
When my friend buy readymade clothes it also influence me
	
	
	
	
	

	17
	When people around me influence me to buy readymade clothes that affects me
	
	
	
	
	

	18
	In our culture people find it trendy to buy readymade clothes
	
	
	
	
	

	19
	Preference of Pret
Ready-made clothes save my time for shopping.
	
	
	
	
	

	20
	Ready-made clothes are cost effective 
	
	
	
	
	

	21
	Readymade clothes are more stylish 
	
	
	
	
	

	22
	People around me prefer readymade clothes 
	
	
	
	
	



https://docs.google.com/forms/d/1oYcmS0ybya_UsxpjiRuqynf1fk2hwg1MbQlPqNGCCpU/viewform?usp=send_form
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