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Abstract
The research work that has been carried out is analysis of packaged and loose milk. Pakistan is the fifth largest milk producer in the world. Most of the milk produced (approximately 70 %) in the country is consumed at home. Packaged and loose milk is usually differentiated on the basis of four reasons; nutritious aspect, hygiene issue, purity, shelf life and price.
It is generally considered that loose milk goes through unhygienic process, it is not pure, life is shorter and boiling results in alarming loss of nutritious contents of loose milk. However, as far as pricing is concerned loose milk is cheaper than the packaged milk, which may attract those consumers who are price conscious.

It has been concluded that consumers are still brand conscious and findings clearly indicates that consumer trust brand a lot, and they want to consume it for a longer period of time. This research found difference in behavior of people regarding usage of “Packaged & Loose Milk”. Some people prefer packaged & some prefer loose milk.
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Organization of thesis

To carry out the objectives the whole paper would comprise of following data:
· The first chapter of the study will be related to detail introduction to the topic.
· Second chapter includes literature review of selected articles on branded milk and profitability that have already on this perspective.
· Third chapter describes sampling for the survey.
· Fourth chapter elaborate findings of the survey. 
· Fifth chapter presents conclusion and recommendations.
· Sixth chapter presents annexure, including tables and graphs
· The last and seventh chapter presents bibliography 
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Introduction



















Introduction 
The aim of this research study is to identify consumer’s trends towards branded and non-branded products. Does population seem to be tending towards aggressive media campaign about branded products or it boils down to purchasing power rather choices of consumers. The research will help to analyze and identify the purchasing patterns of the consumers, their attitudes and experiences regarding different branded versus unbranded products. Nestle Milkpak, the branded product of NESTLE’s Company. Purpose of this research is to identify weather lose milk is preferred over Tetra pack such as Milkpak. 

It utmost critical to analyze the impact of advertising on consumers, when it comes to branded products. A brand is basically the idea through which customers connects, it cannot be limited  to ideas but it can as well be a slogan, a name and even a statement consumers wants to make. Whenever a new brand is launched in a market, with the passage of time and through advertisement consumers become more and more aware of that specific brand. The company’s main aim of launching a new brand is building a strong bond and relationship with its customers. With passage of time consumers not only start associating the brand but as well start promoting it as part of their lives. Initially companies started branding their products with quality and safety. With passage of time brands as well adapted to consumers requirements such as “to be good and cost effective”.


Consumer’s income have a major impact on branding, the consumers with high income level will prefer high quality product, no matters how much it costs them. 

Broad problem Area/ Background
In Pakistan milk production comes at number 5th position, and most of milk is consumed for household purposes and rest of proportion is used in formation of other products. Basically this research main focus is on the behavior of consumer with respect to branded and unbranded products.  When talked about branded products then there is large list of items that can be taken as consideration but my focus will be limited on one specific branded product and that is Milk. I will conduct research on Packaged and Loose milk (open milk). Package milk such as Nestle Milk Pack will be the focus of research versus loss milk available on sweetmeat shops
Rationale of research
This research is based on interrogating the consumer behavior about the packaged and loose milk. This area has not been extensively studied yet while no direct study has been conducted in Pakistan in this particular context. Loose milk is still preferred by many consumers where branded products or packed milk is not admired yet. There can be many reasons for that, so this study is conducted to investigate why people prefer packaged milk over loose or loose milk over packaged milk. 




Problem statement
Analysis of consumer attitude towards branded and un-branded milk.
A comparison of Nestle with loose milk.

Theoretical framework
There are basically two variables i.e. dependent and independent variables in the study. Dependent variable is consumer behavior while independent variables of the study can be classified into two groups. The one group comprises of attributes belonging to the product and the other group comprises of attributes belonging to the respondent. The product attributes includes Pricing, shelf life, hygiene issues and nutrition and respondents attributes includes age group, income level, occupation, gender, price consciousness and quality consciousness.
 
Objective of the research
The objectives of this study are:
· To study the consumer behavior towards packaged versus loose milk.
· To study the consumer behavior towards different brands of milk products.
· To study the satisfaction levels of consumer’s towards various features of particular brands.
· Preferential attributes and influential factors which affect consumer buying behavior of milk.




Definitions of the term
Three main definitions which are being focused on this research work are branded product, unbranded product and Consumer behavior. Now let’s discuss them one by one:
· Branded products
Brand is an idea or image through which customer connects. Through branding consumers recognize the product and its quality from others, who are offering same product and quality.
· Unbranded products
Unbranded product means which do not have any recognition or a trademark of a manufacturer. That’s why unbranded products do not gain attention in customer’s mind. 
· Consumer behavior
Consumer behavior is basically a psychology how consumer thinks, feel, reason and select between different alternatives (e.g. brands, products, and retailers.  

Background of dairy industry in Pakistan 
Pakistan stands on 5th position in milk production. Milk production in Pakistan is around 28 million tones. Usage of Milk is very diversified such as drinking, tea making, yogurt and Desi ghee and other Milk products. Milk production is much diversified in term of its production. Unlike west, in Pakistan the dairy industry is not very consolidated. It is estimated that currently in Pakistan approximately 8.42 million families raising 26.79 million livestock for milk production.


The 70 % milk production is used in house hold consumption. Remaining (30%) is used for processing different milk products as well making sweets. Currently there are 15 milk processing 

plants in the country. In Pakistan private dairy industry holds dominance. Both national and multinational are in dairy business. Nestle is considered to be largest company in dairy business in Pakistan.

In 2006, diary milk production was having annual growth of 20%, and at that time Nestle and Haleeb was well recognizable and established brands associating with high quality. But Nestle has still maintained its high quality position in customers mind, and having 44% of market share in Pakistan.















Flow channels for milk in Pakistan




Advantages of packaged milk
Milk is considered to be perishable item, so if it will remain open in an open container, then milk can be contaminated rapidly by bacteria. Hence boiling and pasteurization is used in order to save the milk from germs and bacteria. 



a) Boiling 

The main purpose of boiling is to kill germs from the milk that causes many diseases. But boiling should be at limited temperature other wise nutrients value of milk will be reduced.

b) Pasteurisation

It is basically the process of heating milk to a specific temperature in order to kill micro-organisms that could cause disease, typhoid and cholera. 

c) Sterilisation
Sterilization is the process in which temperatures is raised to 100’c and then maintain it for couple of minutes in a close vessel. Through this process all the micro-organisms and spores are killed. But main disadvantage is reduction in the value of both vitamins and proteins. 

d) Drying of milk 

Dryness of milk is evaporating the milk to dryness and is formed finally in the form of powder. Its shelf life is longer than liquid milk and it does not need to be refrigerated.

e) Condensed milk and Fermentation

Condensed milk is also known as sweetened milk, is basically a cow’s milk , from this milk , water is removed 

and then sugar is added, so that if it is put in form of can ,it can be used for a years with refrigeration if unopened. Fermentation is the process by which milk is converted into many other products like curd and similar milk products. Buttermilk, butter, ghee, khoya, paneer, cheese etc are few of the examples. 

Comparison between loose milk and packaged milk 
Milk is obtained from small dairy farms in rural areas and semi-urban areas. Supply chain includes number of middle men are involved until it is delivered to doorstep. Perception of consumers that loose milk suffers from serious hygiene issues as well promotes use of packaged branded milk. Milk is produced in far off remote areas and transported to long distances till it reaches destination. During its transportation mike goes though a risky process of handling. Milk is exposed to extreme weather which spoils its nitrous value badly. Packaged milk also comes from rural and semi-urban areas but its mean of transportation is much reliable than loose milk.
Packaged and loose milk is usually differentiated on the basis of four reasons; 
1. Nutritious aspect 
2. Hygiene issue 
3. Purity, shelf life 
4. Price 
It is generally considered that loose milk goes through unhygienic process, it is not pure, life is shorter and boiling results in alarming loss of nutritious contents of 
loose milk. PCSIR (Pakistan council of scientific and industrial research) conducted a research study in which it was Cleary mentioned that loose milk contains a lot of adulterations and involves chemicals which are hazardous for consumers. While on the other hand it is claimed by the packaged milk producers that the milk they deliver is tested to ensure it is clean and free from contaminations, moreover it is hygienically processed and packaged. However, as far as pricing is concerned loose 

Milk is cheaper than the packaged milk, which may attract those consumers who are price conscious.  CandiceC (2010), 

Carly Schuna (2010) and Justin Higgins (2010) highlighted the business and environmental costs of packaged food. 

Keeping in view the above factors this study aims to analyze the consumer behavior and their preference for packaged or loose milk. 

Introduction of Nestle Company
Nestle is a multinational corporation having its vast operations around the world. Its headquarter is located in Switzerland. Nestle has variety of Brands and products which not only caters the need of the customer but its R & D department also works to predict future demands. Thus company was established in 1866 by Page brothers. They are also called pioneers of infant’s food products. As its several Brands gained world wide recognition, so it is also 

considered to be global market leader, its main brands are Milkpak UHT, Nestle Everyday, Lactogen and Nescafe.

It is running successful operations in Sheikhupura, Kabariwala, Islamabad and Karachi.
Nestle has a strong distribution network which differentiate Nestle from its main competitors. Nestle is committed to provide healthy and pure life to its customer, because Nestle considers their consumers its main asset.
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Literature review  
There has been a very limited studies carried out targeting consumer behavior towards branded and un-branded milk. Since the milk industry in Pakistan is heavily scattered and no centralized data gathering has ever been done. Virdi, Bhatnagar and Kaur (2007) conducted research on branded and unbranded products in India. The study basically focuses on the consumer information theory, and the purpose of this research is to find the consumer reaction over certain things like branded and un-branded products, Main question rose were the following:

1. Why consumers are so brand conscious?
2. Does brand influence way of living of consumers?
3. Does lose milk market will still be a strong challenge to branded milk?

India’s dairy market is multi-layered and its features are very diversified like Pakistani market. Consumers while preferring purchasing dairy products they go for freshness quality, taste, texture, variety and convenience. Pakistani consumers, although conscious of prices, but still safety and quality tops their purchasing attitude. 

Justin Higgins (2010) in his article said that besides the advantages packaged foods create a negative impact on health and the environment, and are not always as sustainable and beneficial as unpackaged foods. He argued that packaged food lose freshness; while the contents themselves survive, the full flavor may not. Unpackaged foods which may seem healthier face a greater risk of 

contamination during handling, which may result into serious disease if not properly sanitize, especially in case of fresh food. More over packaging is unable to be or is not properly recycled, creating a significant amount of environmental waste.

Carly Schuna (2010) in his article discussed the advantages and disadvantages of food packaging. He argued that where packaging make the food product safe, convenient in handling and improves its shelf life, on the other hand they make the product costly and also accounts for large amount of wastes. 

CandiceC (2010) in his article also pinpointed the environmental costs of excess packaging. He argued that Busier lifestyles and the rise of working families have made us more dependent than ever on conveniently packaged food, ensures good food hygiene, more efficient to transport and easily storable. While at the same time he highlights the issue of plastic waste comes from used packaging.
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Sample/ data

This research study was conducted on consumer behavior regarding “Packed & Loose Milk”. As a primary method of research, sample size of 80 Questionnaires was taken.

During the research, the diversification of survey was very important to get a broader picture of market trends and consumers behavior. Survey was based on Male, Female students and also housewives. To collect information regarding their behaviors towards packed and loose milk.



 
 (
Consumer Behavior Survey
Male
Female 
27 Questionnaires
53 Questionnaires
)





Instruments and measures/sources of data

The data which is used in the research paper is primary data. In primary data the questionnaire is used as an instrument tool. Data is collected from a diversified group like students, household and professionals and only limited to Rawalpindi and Islamabad city. It is obtained from different age groups, income level and occupations.

Procedure
The questionnaire that has been designed was given to 80 individuals and these responses were analyzed using SPSS software. The attributes that has been covered in the questionnaire includes age group, income level, price consciousness, quality consciousness, brand preference and quality perception. By using SPSS these attributes were analyzed to check their impact on consumer behavior and preference of consumer behavior in product selection.

FINDING of Survey
Survey has been conducted on consumer behavior and our sample size was 80 questionnaires. Now the results of the survey are given as below:








Results of Survey
Gender















There were 53 females and 27 males which have been filled our questionnaires regarding their preference of using Packaged & Loose Milk.
Income level











Income Level of 15 people was below Rs. 10,000, 18 people were earning Rs. 10,000 to 19,000, 18 people were also earning Rs. 20,000 to 29,000 and 29 people income level was above Rs. 30,000.

· Branded vs. unbranded choice















41 people said that they always prefer Branded Products, 14 said no and 25 said that they prefer it sometimes.









· Use of packaged milk















42 people said they use Packed Milk, 11 said no and 27 said sometimes.

· Brand Preferences











The Brand which is mostly utilized by consumers its result; 12 people use Milk Pack, 10 people uses Nesvita, 32 people use olpers, 13 people use Haleeb Milk, 8 people use Noorpur and 5 people use Good Milk.

· Satisfaction regarding packaged milk
















There satisfaction regarding packed milk was; 14 people said they are Very Satisfied, 51 were satisfied, 12 were less satisfied and 3 was Dissatisfied.







· Quality perception 















46 people said that packed milk is best in quality as compared to loose milk, 25 said no and 9 said they Don’t Know.

· Quality consciousness 










In buying Packed Milk 39 consumers were Quality Conscious, 7 people mostly prefer Brand Name and 34 people said they prefer Both Quality and Brand.

· Consumption of loose milk














The response rate regarding consumption of Loose Milk, 40 people use Loose Milk, 23 people do not use loose milk and 17 people use it sometimes when required or in emergency. 
Consumer’s perception 








41 people said that they feel a High Difference between Packed & Loose Milk, 36 feel Medium Difference and 3 said Low Difference.

· Response towards pricing 













A Milkman charges against Loose Milk 20 people said that they are satisfied from these charges, 41 were not satisfied and 19 people were satisfied to some extent regarding loose milk charges imposed by independent milkmen.








· Packaged vs. loose milk in respondents view 













Four Consumers feel a difference of Price between packed & loose milk, 40 consumers were feel a difference in quality and 36 people said both price & quality differentiate in packed & loose milk.

· Satisfaction level of consumers 












The satisfaction level of 17 people was very satisfied against loose milk, 26 said they are satisfied, 26 were also less satisfied and 11 said they are dissatisfied.
 
· Price consciousness 














In buying Loose Milk we find only 07 consumers were Price conscious, 49 were quality conscious and 24 people mostly prefer both of them price & quality. 
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Results and Discussions
Keeping in view the above findings, it has been concluded that consumers are still brand conscious and findings clearly indicates that consumer trust brand a lot, and they want to consume it for a longer period of time. Companies such as NESTLE are putting a lot of efforts in customer retaining and focusing on making quality as their top priority and strategy to win customers. Now the question arises is that why consumers always go for branded milk? How they take price versus quality and where do they find balance to satisfy their needs? The answer to this question is also according to my survey analysis is that affordable price with worth value; it means that the consumer should get for what they are paying. In Pakistan consumers are both quality and price conscious, but in this survey it also indicates that there are many consumers saying that they will pay premium prices if companies give them guarantee of total quality. In survey it has also been observed that due to hygienic problems people do not prefer to use loose milk, but if they sometime prefer just because of higher prices of packed milk. This research found difference in behavior of people regarding usage of “Packaged & Loose Milk”. Some people prefer packaged & some prefer loose milk strongly depending of their needs and purchasing power. 
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Conclusions and Recommendations
Recommendations include, packed milk of Nestle “Milk Pack” which is very nutritious for consumers. Because Nestlé has long been a major player in the dairy industry, originally with well known shelf stable, i.e., dried milk powder brands such as Nido, Nespray, La Lechera and Carnation.  Nestle’ have been bringing life to milk since the very beginnings of the company. 

Nestle’ look for continued success through innovation in the development of milk based products. Not only Nestle’ Milk Pack in Pakistan another recent product introduction was Nesvita, drinking yoghurt in Brazil with bifidus and Actifibras to aid digestion. 
· Because it is easily accessible to every retail store 
· Very well known brand in Dairy Products
· Reasonable pricing and good quality
· Good processing Process which never loose its nutritious values at all
· Delivers you quality, reliability and fulfils daily requirement of your body 
Consumers have become very rationale, they look for alternatives if they will find any flaw in the product or services, they will for competitor’s product. As loose milk is cheaper and easily available, so consumers mostly not prefer it due to hygiene issues. Packaged milk passes through many processes, so consumers rely on that and will mostly prefer packaged milk.
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Annexure
a. Frequency Table
b. Cross Tabs













Frequency Table
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	27
	33.8
	33.8
	33.8

	 
	Female
	53
	66.3
	66.3
	100.0

	 
	Total
	80
	100.0
	100.0
	 




Frequency Table
What is your Income Level?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Below 10,000
	15
	18.8
	18.8
	18.8

	 
	10,000-19,000
	18
	22.5
	22.5
	41.3

	 
	20,000-29,000
	18
	22.5
	22.5
	63.8

	 
	30,000 & above
	29
	36.3
	36.3
	100.0

	 
	Total
	80
	100.0
	100.0
	 






Frequency Table
Do you prefer Branded Product?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Yes
	41
	51.3
	51.3
	51.3

	 
	No
	14
	17.5
	17.5
	68.8

	 
	Sometime
	25
	31.3
	31.3
	100.0

	 
	Total
	80
	100.0
	100.0
	 



Frequency Table
Do you use Packed Milk?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Yes
	42
	52.5
	52.5
	52.5

	 
	No
	11
	13.8
	13.8
	66.3

	 
	Sometime
	27
	33.8
	33.8
	100.0

	 
	Total
	80
	100.0
	100.0
	 










Frequency Table
Which milk brand do you mostly prefer?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Milk Pack
	12
	15.0
	15.0
	15.0

	 
	Nesvita
	10
	12.5
	12.5
	27.5

	 
	Olpers
	32
	40.0
	40.0
	67.5

	 
	Haleeb
	13
	16.3
	16.3
	83.8

	 
	NoorPur
	8
	10.0
	10.0
	93.8

	 
	Good Milk
	5
	6.3
	6.3
	100.0

	 
	Total
	80
	100.0
	100.0
	 



Frequency Table
How much you are satisfied with the packed milk?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very Satisfied
	14
	17.5
	17.5
	17.5

	 
	Satisfied
	51
	63.8
	63.8
	81.3

	 
	Less Satisfied
	12
	15.0
	15.0
	96.3

	 
	Dissatisfied
	3
	3.8
	3.8
	100.0

	 
	Total
	80
	100.0
	100.0
	 




Frequency Table
Do you think that packed milk is best in quality as compared to loose milk?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Yes
	46
	57.5
	57.5
	57.5

	 
	No
	25
	31.3
	31.3
	88.8

	 
	Do not Know
	9
	11.3
	11.3
	100.0

	 
	Total
	80
	100.0
	100.0
	 



Frequency Table
In buying packed milk, what do you mostly prefer?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Quality
	39
	48.8
	48.8
	48.8

	 
	Brand
	7
	8.8
	8.8
	57.5

	 
	Both
	34
	42.5
	42.5
	100.0

	 
	Total
	80
	100.0
	100.0
	 








Frequency Table
Do you also use loose milk?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Yes
	40
	50.0
	50.0
	50.0

	 
	No
	23
	28.8
	28.8
	78.8

	 
	Sometime
	17
	21.3
	21.3
	100.0

	 
	Total
	80
	100.0
	100.0
	 



Frequency Table
Do you feel any quality difference between paced and loose milk?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	High Difference
	41
	51.3
	51.3
	51.3

	 
	Medium Difference
	36
	45.0
	45.0
	96.3

	 
	Low Difference
	3
	3.8
	3.8
	100.0

	 
	Total
	80
	100.0
	100.0
	 





Frequency Table
Are you satisfied with the loose milk price, milkman charges?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Yes
	20
	25.0
	25.0
	25.0

	 
	No
	41
	51.3
	51.3
	76.3

	 
	To Some Extent
	19
	23.8
	23.8
	100.0

	 
	Total
	80
	100.0
	100.0
	 



Frequency Table
What difference you feel regarding packed and loose milk?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Price
	4
	5.0
	5.0
	5.0

	 
	Quality
	40
	50.0
	50.0
	55.0

	 
	Both
	36
	45.0
	45.0
	100.0

	 
	Total
	80
	100.0
	100.0
	 










Frequency Table
How much you are satisfied with loose milk?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very Satisfied
	17
	21.3
	21.3
	21.3

	 
	Satisfied
	26
	32.5
	32.5
	53.8

	 
	Less Satisfied
	26
	32.5
	32.5
	86.3

	 
	Dissatisfied
	11
	13.8
	13.8
	100.0

	 
	Total
	80
	100.0
	100.0
	 



Frequency Table
In buying loose milk, what you mostly prefer?

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Price
	7
	8.8
	8.8
	8.8

	 
	Quality
	49
	61.3
	61.3
	70.0

	 
	Both
	24
	30.0
	30.0
	100.0

	 
	Total
	80
	100.0
	100.0
	 







Questionnaire

BAHRIA UNIVERSITY-
Islamabad Campus

I am students of Bahria University and conducting a survey regarding branded and unbranded product (milk), your participation in this regard would be highly appreciated.

1) What is your gender?
a) Male                                     b) Female	

2) What is your income level?
a) Below 10,000                       b) 10,000-19,000                  c) 20,000-29,000	
d) 30,000 & above 
      
3) Do you prefer branded product?
a) Yes                                        b) No                                    c) sometime
d) Always 
If yes, give reason __________________________________________________

4)  Do you use packed milk?
a) Yes                                        b) No                                     c) Some time 
d) Always
If yes, reason _______________________________________________________

5) Which milk brand do you mostly prefer?
a) Milk pack                           b) Nesvita                             c) Olpers                              d) Haleeb                                 e) Noorpur                             f) Good Milk                              g) Olwel                   
 
6) How much you are satisfied with the packed milk?
a) Very satisfied                        b) satisfied                            c) Less satisfied
d) Dissatisfied

7) Do you think that packed milk is best in quality as compared to loose milk?
a) Yes                                          b) No                                      c) Do not know

8) In buying packed milk, what do you mostly prefer?
a) Quality                                 b) Brand                                  c) Both
                          
9) Do you also use loose milk?
a) Yes                                        b) No                                         c) Some time
If yes, reason _____________________________________________________ 


10) Do you feel any quality difference between packed and loose milk?
A) High difference                    b) Medium difference            c) Low difference 

11) Are you satisfied with the loose milk price, milkman charges?
a) Yes                                         b) No                                        c) To some extent 

12) What difference you feel regarding packed and loose milk?
a) Price                                      b) Quality                                c) Both

13) How much you are satisfied with loose milk?
a) Very satisfied                      b) Satisfied                                c) Less satisfied
d) Dissatisfied

14) In buying loose milk, what you mostly prefer?
a) Price                                      b) Quality                                 c) Both
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