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ABSTRACT 
 

 

 

The Information and Communication Technology sector in Pakistan is fast becoming a 
hub of high performance business. With a major percentage of the population now using 
smart phones, this rampant technology has paved ways and created new markets for 
opportunity for not only the mobile services industry but the economy as a whole. 

The objective of this report is to explore and demonstrate the potential that innovation 
and social entrepreneurshipembraces by creating an android application platform for 
smart phones that carters a needs based approach, and minimizes difficulties that we 
face during the stages of selection and buying groceries. 
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