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ABSTRACT

In this paper, customer satisfaction indication in commercial
banking services in Allied Bank is examined. The study propocses an
instrument of customer satisfaction that contains Product,
Services, Processes and Customer satisfaction. The proposed
framework has dependent variable and independent variable.
wcustomer satisfaction level” is the dependent variable of main
interest. In this study, general Allied Bank Customers are the
respondents. A sample of 100 customers is selected, 50 from
Rawalpindi and 50 from Islamabad. The technique of convenient
sampling is used. A well designed questionnaire is used IpoEhis
research from respondents which helps to get the analysis of
results statistically. The questionnaire holds questions about the
independent and dependent variables. Finally the effect of various
factors on customer satisfaction level was found.
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