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																																																								Abstract	
	

The aim of the study is to explore the significance of media planning while using the 

example of Murree Brewery; since its inspiring model is completely out of the ordinary amidst 

other rival brands. The scope of the study is to demystify the importance, insights, and reasons of 

Media Planning and its impact on advertising in the midst of contemporary context of Pakistan. 

Also the case of Murree brewery is to be dissected so that subtle facts and reasons can be 

explored in great detail and pave the way for successive researches. 

 

The study encompasses all the precedents as to media planning from across the globe and 

endeavor to explain its usage with the help of research conducted upon Murree Brewery. A 

sample of fifteen is to be taken from Murree Brewery with the aim to elicit quality information 

from the incumbents without much put or hindrance. Inside the sample of fifteen, individuals 

from multifarious positions are to be figured so that diverse data can be attained which have 

significant bearing on the prospects of the undergone research. 

 

In addition, the case of Murree Brewery is the most arduous endeavor to follow up since 

Pakistan boasts certain legislation that are enshrined to derecognize alcohol making practices 

amidst Muslims. By the same token, Murree Brewery company is ought to set itself apart from 

such despised image and undertake business-like strategies to put over a reasonable image for 

their products and services without much put and hindrance. 

 

The result of the study explains the pressing nature of Media planning under 

contemporary conditions since it enables organization to set itself apart from its competitors by 

all means. Moreover, with the help of theme analysis they justify their very own trajectory of 

media planning and how well it is to help them in the future.   
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