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PREFACE

As a part of the MBA Curriculum and in order to gain practical knowledge in the field of
management and finance, we are required to make a business plan on “Expansion of Mama Mia
in the Capital city Islamabad”. The basic objective behind doing this project report is to get
knowledge tools of different tools of marketing and finance.

In this project report we have included various concepts effects and implications regarding the
different steps taking in food industry. Doing this Project Report helped us to enhance our

knowledge regarding the work in to the food industry.

This report attempts to bring under one cover the entire hard work and dedication put by us in the
completion of the project work on Expansion of Mama Mia in Centaurus. We have expressed our
experiences in a simple way. We hope who goes through it will find it interesting and worth

reading. All constructive feedback is cordially invited.
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